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Most s pecialised

Second most specialised

Third most specialised

BE Chemicals and chemical products Coke, refined petroleum prods. & nuclear fuel Textiles
BG (2) Mining of metal ores W earing apparel; dressing and dyeing of fur Mining of coal and lignite; extraction of peat
cz Mining of coal and lignite; extraction of peat Motor vehicles E lectricity, gas, steam and hot water supply
DK W ater transport Real estate activities F urniture; manufacturing n.e.c.
DE Motor vehicles Electrical machinery and apparatus Office machinery and computers
EE W ood and wood products W earing apparel; dressing and dyeing of fur Auxiliary transport activities; travel agencies
IE Office machinery and computers Chemicals and chemical products Radio, TV and communications equipment
EL W ater transport W earing apparel; dressing and dyeing of fur  Coke, refined petroleum prods. & nuclear fuel
ES Coke, refined petroleum prods. & nuclear fuel Construction Other non-metallic mineral products
FR Mining of uranium and thorium ores - Food products and beverages Tobacco products
IT Leather and leather goods W earing apparel; dressing and dyeing of fur Textiles
CY (3) Mining of uranium and thorium ores Coke, refined petroleum prods. & nuclear fuel E lectricity, gas, steam and hot water supply
LV W ood and wood products W earing apparel; dressing and dyeing of fur Land transport; transport via pipelines
LT W earing apparel; dressing and dyeing of fur W ood and wood products Land transport; transport via pipelines
LU Air transport Basic metals R ubber and plastic products
HU Coke, refined petroleum prods. & nuclear fuel Radio, TV and communications equipment Office machinery and computers
MT 2 3 8
NL Tobacco products W ater transport E xtraction of crude petroleum & natural gas
AT W ood and wood products Radio, TV and communications equipment Basic metals
PL Mining of coal and lignite; extraction of peat  Coke, refined petroleum prods. & nuclear fuel Collection, purification & distribution of water
PT W earing apparel; dressing and dyeing of fur Textiles Tobacco products
RO W earing apparel; dressing and dyeing of fur E xtraction of crude petroleum & natural gas Leather and leather goods
Sl Leather and leather goods Textiles R ecycling
SK Basic metals E lectricity, gas, steam and hot water supply Collection, purification & distribution of water
Fl Radio, TV and communications equipment Pulp, paper and paper products W ood and wood products
SE Mining of metal ores P ulp, paper and paper products Radio, TV and communications equipment
UK E xtraction of crude petroleum & natural gas Research and development Air transport
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Most Second most Third most

specialised specialised specialised

Mining of coal and lignite; extraction of peat Poland Czech Republic Bulgaria
Extraction of crude petroleum & natural gas R omania United Kingdom Netherlands
Mining of uranium and thorium ores 3 3 3
Mining of metal ores Bulgaria Sweden R omania
Other mining and quarrying Bulgaria Cyprus Greece
Food products and beverages Poland Lithuania Greece
Tobacco products Netherlands Bulgaria Greece
Textiles Portugal Italy Bulgaria
Wearing apparel; dressing and dyeing of fur Bulgaria Romania Lithuania
Leather and leather goods R omania Italy Slovenia
Wood and wood products Latvia E stonia Lithuania
Pulp, paper and paper products Finland Sweden S lovakia
Publis hing, printing, reprod. of recorded media Ireland United Kingdom Finland
Coke, refined petroleum prods. & nuclear fuel Poland Hungary Greece
Chemicals and chemical products Ireland Belgium Slovenia

é

economy (EU-27, 2006, Eurostat)
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JIIP

Innovation modes

INNOVATION MODES (% OF INNOVATING FIRMS)

T ' 36% 34%
CHEMICALS ' 37% ' - 32%
MACHINERY 34% 33%

AUTOMOTIVE 44% ' 28%

28% 48%

) ALL INDUSTRIES

8% 61%

ENERGY
mmmm) FOOD 26% 50%
TEXTILES C27% ' ' 50% '
1 1 1 1 ]
i i i i i
ECO-INNOVATION 31% 43% -
GAZELLES 27% 45%,
0% 20% 40% 60% 80% 100%

ESTRATEGIC INNOWATORS INTERMITTENT INNOVATORS TECHNOLOGY MODIFIERS B®TECHNOLOGY ADOPTERS

S 20000 RRRRRRR R R R R R R R R RN R R R R R R R R R R R R R R R R R R R R RO RS

Source: EUROSTAT CIS5-3 micro data; Pooled sample of innovators. Mo data are available for the aerospace and
biotechnolegy industries. UNU-Merit calculations. For details see Hollanders (2007).
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Innovation drivers

Markets . .
Sector Research and Markets and innovation
er e factors for . . . .
classification technologies innovation environment

innovation

Human | knowl- | .. . Lead |[Demand
Diffusion | Networks market | & user- | Com- | Innovation

kggv\:- %rg(t)i(c))?'u- poten- | produc- |petition| culture
9 tial er links

. Financial
Innovation | Technology . |resourc- edge

Intensity source es & |creation
skills | & R&D

Regulation| Taxes
straints

ICT
High
Machinery '9 h
Aerospace Med-High Tech.
. producers
Chemical
Automotive Med-High
Energy
Textiles Techn. users
m) Food/drink Med-Low
Eco-Innovators Tech.
producers
Gazelles
Biotech

Legend: green: highly significant; yellow: important; grey: no decisive evidence. The + - signs indicate expected causality,
nJ shape of relationship, numberin column “lead market potential ™ number of countries where sector has lead
market potential in at least three of the five dimensions of the lead market analysis.

Source: Analysis by WIFO
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JIIP

Innovation challenges and policy priorities
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